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1. Purpose  
1.1 This policy is intended to ensure that marketing and promotion of Monaro Higher Education (MHE) 
is always conducted with the utmost concern for ethics. 
  

2. Principles  
2.1 MHE is committed to integrity. Any image of MHE conveyed to the public, especially to prospective 
students, must be accurate and honest. Promising services which MHE cannot deliver or creating a 
false impression of MHE would be disastrous for MHE in the long run. 
2.2 MHE is committed to being a profitable, financially viable, self-sustaining business with gradually 
increasing market share. This requires ensuring that MHE’s name and logo are widely recognised and 
that MHE is considered an attractive option by prospective students. 
  

3. Context   
3.1 The market for higher education providers is competitive. As a new start-up, MHE has neither the 
budget nor the public recognition of its competitors and must be committed to quality, effective 
promotion. 
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3.2 In the current business environment, many professionals feel pressure to update and broaden their 
skillset through a higher education. Professionals who feel unsuited to “campus culture” are a key part 
of MHE’s target market, as well as career-minded school leavers. MHE aims for promotions which are 
targeted to these demographics. 
  

4. Scope  
4.1 This policy applies to all MHE marketing staff and to any contracted advertising, public relations or 
commercial designers who work on behalf of MHE.  
  

5. Definitions   
Advertising – a subset of marketing which clearly has commercial intent and contains a direct appeal 
for prospective students to do business with MHE and/or engage with MHE in some way. 
Brand – aggregate of the principles, advantages, features, culture and ideals which establish MHE’s 
uniqueness and its image in prospective students’ minds. 
Marketing – any written or verbal message by or on behalf of MHE, directed to prospective students. 
Prospective Student – Any person not currently enrolled but eligible for enrolment who may be 
considering embarking on a course of study which MHE offers. 
  

6. Policy details  
6.1 Responsibility 
6.1.1 All marketing material and advertising for MHE must be professionally developed and approved 
by the MHE Marketing Manager. Any use of the MHE logo must be approved by the Marketing 
Manager and no alternative logos or variations of the logo are permitted without the Marketing 
Manager’s consent. 
6.1.2 MHE will always take full responsibility for all content of any marketing material, whether created 
by MHE itself or by a third party such as an advertising agency or a public relations agent. 
6.1.3 Every member of staff is responsible for helping to create a positive and favourable brand for 
MHE. MHE will also take full responsibility for all public representation of MHE: 

• in the media 
• by education agents 
• in publications intended for school leavers 
• in websites such as coursefinder.com.au and courseseeker.edu.au 

6.1.4 For the purpose of point 6.1.3 above, “public representation of MHE” applies to any description 
or presentation of MHE’s corporate image, its campus and facilities, its staff, its student cohort, its 
courses, its values, its business practices and any other aspect of MHE’s operation. 
 
6.2 Accuracy of Marketing Information 
6.2.1 All prospective students are entitled to accurate, current information to guide their study path. 
All information contained in any MHE marketing must enable prospective students to base their 
decisions about what and where to study upon sound knowledge. Therefore, all MHE marketing must 
be honest and current.  
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6.2.2 If any information in any of MHE’s marketing material changes, prospective students must be 
informed accordingly as soon as practicable. 
6.2.3 MHE must never state or imply any false, misleading or exaggerated claims concerning: 

• the use of an MHE course as a pathway to further study 
• employment outcomes associated with any MHE course 
• professional accreditation associated with any MHE course 
• professional relationships or association between MHE and any other higher education 

provider 
 
6.3 Legality 
6.3.1 MHE honours the Tertiary Education Quality and Standards Agency (TEQSA) and appreciates its 
oversight of the Higher Education industry. As such, MHE will never advertise courses or units before 
they have complete TEQSA approval nor in any way breach TEQSA requirements. Any print marketing 
which mentions any course offered at MHE will include the full name of the course and its CRICOS 
number. 
6.3.2 All advertised outcomes must comply fully with the Australian Qualifications Framework of the 
course being advertised. Marketing material must never state or imply that enrolment automatically 
leads to successful graduation or that any course or unit can be successfully completed without 
satisfying all regulatory requirements. 
6.3.2 All MHE advertising will comply with Australian Consumer Law. 
6.3.3 MHE’s marketing material and website will never claim or suggest that graduating in any MHE 
course will be linked to any migration outcome. MHE will never claim to commit to gaining a migration 
outcome on the student’s or prospective student’s behalf, as a result of studying a course or by any 
other means.                                                                                                                                                                                                                                                                                                                         
6.3.4 MHE marketing will mention any potential government assistance, such as fee help, wherever it 
applies to an MHE course, including whether overseas students are eligible. 
 
6.4 Ethics of Marketing Material 
6.4.1 MHE will never use its marketing material to defame or disparage another higher education 
provider in any way. 
6.4.2 Marketing material may only contain names, testimonies, identifying images or direct quotes 
from students, staff or alumni if the people thus identified have given consent in writing. 
6.4.3 MHE will never offer financial or other incentives as an offer in return for enrolling. 
 
6.5 Content of MHE Advertising 
6.5.1 All MHE advertising must include: 

• MHE’s full business name 
• The MHE logo (for printed or video advertising) 
• Contact details for MHE, which may include  

o phone number 
o postal address  
o physical address of the campus 
o URL for the MHE website 
o Email address 
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6.5.2 Consistency of fonts and colour schemes must be maintained throughout all MHE advertising 
and marketing material produced by MHE. Colour schemes will be the same colours as found on the 
MHE logo. 
6.5.3 All depictions of actors playing MHE students or staff must declare this in small but legible print. 
6.5.4 Any advertisement in an audio-visual format may contain a piece of copyright-free music chosen 
by the Marketing Manager. If the Marketing Manager does choose a piece of music for this purpose, 
it will be accessible by a link on the share drive. It will be used for consistency across all audio and 
video advertising for MHE as well as videos on the MHE YouTube channel. 
6.5.5 Online advertising, other than the MHE website, is only permitted in platforms where it will be 
targeted to demographics which include MHE prospective students. 

7. Relevant Legislation and Regulations  
MHE acknowledges its legal and regulatory obligations under the following frameworks:  

• Higher Education Standards Framework (HESF) 2021  
• Education Services for Overseas Students (ESOS) Framework 2013  

 

8. Policy Administration  
Policy category  Marketing  
Policy owner  Academic Board 
Responsible officer  Marketing Manager  
Approving authority  Academic Board  
Contact officer  Marketing Manager 
Approval date  10th December 2021  
Commencement date  10th December 2021  
Review date  Three years   
Version  1.1  
Related documents   1. Marketing to Prospective Students Procedure 
  

9. Version control and change history  
Version   
  

Approval date  Approved by   Summary of changes  

1.1  10 December 2021  Academic Board   
        
        
        
  

10. Reference /Benchmark  
• Ozford Institute of Higher Education  

Microsoft Word - Marketing and Advertising Materials Policy_GB_TBC.DOCX (ozford.edu.au) 

https://ozford.edu.au/wp-content/uploads/HEMarketing-and-Advertising-Materials-Policy.pdf
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• Western Sydney University  
Brand and Visual Identity Management Policy / Document / Policy DDS 
(westernsydney.edu.au) 

• Eastern College Australia 
Marketing and Advertising Policy - Higher Education | Eastern College Policy Portal 

 
 

https://policies.westernsydney.edu.au/document/view.current.php?id=286&version=1
https://policies.westernsydney.edu.au/document/view.current.php?id=286&version=1

